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Dorien Kartikawangi, Assc professor, is the head of School of
Communication at the Atma Jaya Catholic University of
Indonesia, Jakarta. She is actively giving lectures, not only at
School of Communication, but also at the Postgraduate Program
of the Department of Communication Science, University of
Indonesia, Jakarta. Her teaching and research focus are in
organizational communication, public relations, corporate social
responsibility (CSR) and digital communication. She is awardee
of Supersemar Schollarship, Stanvac, Canada World Youth —
Ministry of Education and Culiure, JICA, and Erasmus+. Dorien
involve in various social organization in the national as well as
international level: as Head of Collaboration Division of the
Indonesia  Communication Higher Education Association
(ASPIKOM); Head of Research and Competence Division,
Indonesian Public Relations Association (PERHUMAS); Committee
of Asia Pacific Public Relations Research and Education Network
(APPRREN) and member of International Communication
Association (ICA). Dorien is also active writing in various journals,
and involve in various academic as well as professional forum in
the national and international level as reviewer and speaker.
She is also founder of the “House of Kartika Kusuma” which
oversees DK Consulting, a Public Library and a Batik Gallery.

Education

Bachelor in Mass Communication
Universitas Sebelas Maret, Surakarta

Magister in Communication Science
Universitas Indonesia, Jakarta

Doctor in Communication Science
Universitas Indonesia, Jakarta

Organization

Head of Collaboration Division of the Indonesia Communication
Higher Education Association (ASPIKOM)

Head of Research and Competence Division, Indonesian Public
Relations Association (PERHUMAS)

Committee of Asia Pacific Public Relations Research and
Education Network (APPRREN)

Member of International Communication Association (ICA)
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Professional experiences

2016 — up to present Head of School of Communication, Unika
Atma Jaya

2015 - up to present Lecturer at Magister Profesi Psikologi,
Postgraduate Program, Unika Atma Jaya

2011 - up to present Director and Commmunication Expert at
DK Consulting

2010 - up to present Lecturer at Department limu Komunikasi,
Postgraduate Program, Universitas Indonesia, Jakarta

2010 - 2012 Vice Dean for Academic Affairs and Head of
School of Communication, Faculty of Business Administration,
Atma Jaya Catholic University, Jakarta, Indonesia

2006 - up to present Founder and Director of “Rumah
Pengetahuan Kartika Kusuma”

2005 — 2006 Person in charge for Marketing and Public Relation,
Atma Jaya Catholic University, Jakarta, Indonesia

2003 — 2005 Secretary for Atma Jaya Research Institute

2001 - up to present Lecturer at School of Communication
Atma Jaya Catholic University, Jakarta, Indonesia

1999 — 2001 Head of Students Career Center, Student, Alumni
and Career Center Biro, Atma Jaya Catholic University, Jakarta,
Indonesia
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